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Our JEMIXPAY programs are simple to set
up, manage, administer, and for
cardholders to use.
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JEMIXPAY HELPS YOU IMPLEMENT Payment System
AND Money Tranfer Services IN THE WORLD

We’ve helped clients with consumer loyalty, rebate, and incentive

programs, as well as with employee, channel partner, and sales
team reward programs.

i Flexible «/ Effective

Our JEMIXPAY offer unprecedented
flexibility in their wide range of uses and in
VISA and MasterCard acceptance
worldwide.

Surveys* show that JEMIXPAY card provide
a greater return on investment relative to
cash, merchandise, and travel incentives.

© Start Here




A LITTLE ABOUT US

Most Trusted Credit & Online Banking Service Provider

JEMIXPay Payment Solutions partnered to unveil

one of Singapore’s first suite of corporate PAY
programs.

Ever since the launch, Credit cards have been
hugely popular throughout Asia.

Today JEMIXPAY are a proven and cost-effective
payment solution that extends a company's brand
and has massive appeal with

employees, customers, and partners.

We now issue JEMIXPAY cards to many Asia
corporations and are pleased to have an

unprecedented 97% reorder rate with our client
base.
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For more information please visit:

WWW. jemixpay .com




THE PROGRAMS

JEMIXPAY Specializes in the Following Card and Banking Programs

In each of the following three cases, corporate logos can be prominently displayed to reinforce the brand. Each
time recipients open their wallet, they’re reminded of both their reward and the company that provided it.

Reloadable Card Reward Card Programs Flexible Card Programs
Programs

Reward programs Flexible programs can
Re-loadable programs feature a single-load meet a wide range of
enable companies to card that has been needs, from
add funds to the card on allocated a specific payroll, disbursements,
an ongoing basis. dollar amount. rebates, product

launches, lotteries, and
more.




THE APPLICATIONS
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EMPLOYEE CHANNEL PARTNER CONSUMER

V  Employee Incentive Programs V  Channel Incentive Program V  Consumer Rebates

V  Employee Bonus Programs V' Loyalty Programs V  Consumer Loyalty Programs

V  Payroll Options V  Training Programs V  Direct Mail Campaign

V  Expense Management V  Crisis Management

V  Health and Safety Programs
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THE BENEFITS
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V All recipients receive prepaid VISA
or MasterCard cards that are
accepted around the world and
online

V Clients can outsource the
administrative task of program
management and recipient
support

V Statements can be viewed on-line
on the cardholder website and
includes value loads and purchase
transactions
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i Flexible

V Timeliness of payments and
turnaround times are between 24
and 48 hours

V Customized reporting and
analytics for program
monitoring/measurement

V Ability to quickly respond to client
requests and issues

V Changes in payment timing are
easily accommodated
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« Effective

V Less expensive to administer and
payments are tracked
electronically

V Custom designed cards look
prestigious and reinforce your
brand

V Every participant receives the
safety and convenience built into a
VISA or MasterCard card

V Excellent budgeting tool as all
expenditures can be tracked and
monitored on-line
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JEMIXPay: BEST MOTIVATOR

Which Incentive Do You Believe The End Recipient Will Be More Motivated By?

O%_\O%

M Pay L Credit card L1 Cash M Coin M M

23%

With four generations of workers now in the
workplace (Matures 67+, Boomers 48-66, Gen
Xers 33-47, and Millennials 32 and under)
different tastes and expectations make
motivation a challenge. Millennials are
perceived as the most difficult to motivate with
incentives.

Source: 2018 Canadian Incentive Trends Survey (view)



http://www.berkeleypayment.com/2012-canadian-incentive-trends-survey

PREPAID: BEST ROI

Which Incentive Do You Believe Will Provide the Highest ROI to a Company?

0%

M PAY service provider
k4 Prepaid card

L1 Credit card

M Coin

M Cash

M Retail Gift Card

Determining the ROI for an incentive program is
much more complex than simply evaluating
success based on the hard dollar program costs.

Nevertheless, when considering the total cost

of program implementation, respondents have
consistently selected prepaid VISA cards over

the last 3 years.
Source: 2018 Canadian Incentive Trends Survey (view) y



http://www.berkeleypayment.com/2012-canadian-incentive-trends-survey

Payment + Cash Virtual ATM

JEMIXPAY

wOne time set up fee: $20.00
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Thank you.
WWW.Jemixpay.com
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